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HotSteamboatDeals.com offers unbeatable, money-saving local offers for things to do, see, eat 

or buy in Steamboat. For advertisers, it’s an unbeatable way to reel in new customers. Each Hot 

Deal offer is emailed to more than 5,000 subscribers, and it’s promoted in the Steamboat Today 

newspaper and online at SteamboatToday.com, ExploreSteamboat.com and Facebook. For 

no upfront cost, Hot Steamboat Deals offers more than $2,000 in marketing value — plus new 

customers. And you can’t put a price tag on them!

SteamboatToday.com is Steamboat Springs’ most popular local website with more than 10,000 

users and 30,000 pageviews each day. About 30% of the site’s traffic is from Steamboat Springs 

and another 30% comes from the rest of Colorado. About 40 percent of all traffic comes from 

outside Colorado with four states — California, Texas, New York and Illinois — generating more 

than 1,000 users on the site each day. Traffic on the site has increased more than 20% and 

advertising has increased more than 40% in the past year.

ExploreSteamboat.com is an online business directory and tourist information guide. More than 

700 people use the site every day, including over 100 people per day from California, Texas, 

New York, Illinois and Florida. Colorado accounts for 56% of the site’s traffic. The site gets more 

than 50,000 page views per month and is highly optimized for search engine results related to 

Steamboat Springs and Routt County. Nearly 70% of the site’s traffic comes from search engines 

such as Google, Yahoo and Bing.

SteamboatHomefinder.com is Steamboat’s leading real estate news and information website 

with 300 users and 1,000 pageviews each day. 25% of the site’s traffic comes from Steamboat 

Springs, another 25% comes from the rest of Colorado, and another 25% comes from 

destination resort markets such as California and Texas. The site is the primary outlet for data on 

real estate sales in Routt County, and provides a full listing of properties for sale in the Steamboat 

Springs multiple listing service.

If you’re looking to tap into the ever-growing social media market and grow your fan base, but 

just don’t know how to make it happen, leave it to the experts at Steamboat Today Media Group. 

Our own social media accounts have strong followings, and we want to use our experience and 

expertise on behalf of your business. Our Be Social package helps you target this important 

audience and offers a consistent presence across the two largest platforms in social media — 

Facebook and Twitter — as well as the popular local website ExploreSteamboat.com.



STEAMBOAT TODAY MEDIA GROUP

Each time an ad appears on a page, it is considered an “advertising impression.” Each web page on SteamboatToday.com contains multiple 

advertisements and thus multiple advertising impressions are delivered each time a web page loads. Advertising impressions can be specifically 

targeted to reach specific users based on geography, day and time and other factors. There is no additional charge for this service; however, it is 

subject to availability.

50,000 IMPRESSIONS
 12-month 6-month 3-month Open
 Contract Contract Contract Rate 
Premium Banner $700 $800 $900 $1,000
Interactive Video Ad $550 $650 $700 $750
Leaderboard $500 $600 $650 $700
Masthead $450 $550 $600 $650
3/4 Banner $350 $450 $500 $550
Right Rail  $300 $400 $450 $500
Story Inline $250 $350 $400 $450

    

75,000 IMPRESSIONS
 12-month 6-month 3-month Open
 Contract Contract Contract Rate 
Premium Banner $975 $1,125 $1,275 $1425
Interactive Video Ad $750 $900 $975 $1,050
Leaderboard $675 $825 $900 $975
Masthead $600 $750 $825 $900
3/4 Banner $450 $600 $675 $750
Right Rail  $375 $525 $600 $675
Story Inline $300 $450 $525 $600

    

100,000 IMPRESSIONS
 12-month 6-month 3-month Open
 Contract Contract Contract Rate 
Premium Banner $1,200 $1,400 $1,600 $1,800
Interactive Video Ad $950 $1,100 $1,200 $1,300
Leaderboard $800 $1,000 $1,100 $1,200
Masthead $700 $900 $1,000 $1,100
3/4 Banner $500 $700 $800 $900
Right Rail  $450 $600 $700 $800
Story Inline $350 $500 $600 $700



WEATHER/WEBCAM
• Based on 16,000 page views — $125 per month. (6-month contract)

MOBILE SITE ADVERTISER ON M.STEAMBOATTODAY.COM
• Minimum purchase of 10,000 impressions — $100 (6-month contract)

MILESTONES PACKAGE
• Obituaries, couples and births (based on 14,000 page views) — $100 per month (6-month contract)

• Events pages can be added for an additional $25 per month

      ONLINE CLASSIFIEDS
Online classifieds are consistently among the most-viewed pages on 

SteamboatToday.com and CraigDailyPress.com. This is your chance to be an 

exclusive sponsor of one of our six classifieds categories. All prices include a 

minimum number of impressions for a flat, monthly fee. A six-month contract is 

required, with the exception of Garage Sales, which requires a three-month contract.

• Employment (based on 50,000 page views) — $300 per month

• Real Estate (based on 5,000 page views) — $50 per month

• Rentals (based on 30,000 page views) — $125 per month

• Merchandise (based on 10,000 page views) — $75 per month

• Automotive (based on 5,000 page views) — $50 per month

• Bottom Banner (based on 125,000 page views) — $500 per month

• Garage Sales (based on 5,000 page views) — $50 per month (3-month contract)

OTHER ADVERTISING OPPORTUNITIES

We’re excited to announce our newest online option, interactive video ads. 

These video ads give advertisers the opportunity to get results up to 10 times 

greater than banner ads. The ads not only include a video that draws immediate 

attention, but when a user scrolls over the ad, a window opens that allows the 

user to watch the video or interact with several “widgets,” or buttons. Each 

button can be used for a specific purpose— Email this video! Share this on 

Twitter! Like us on Facebook! The list of standard widgets is extensive, but if 

you don’t see the one you want, we can make a custom widget just for your 

business! Plus, the entire ad is trackable. We’ll send you a weekly report 

detailing how users are interacting with your video ad and its widgets.

INTERACTIVE VIDEO ADVERTISING

BENEFITS TO ADVERTISERS

• Drive traffic to your website, ExploreSteamboat.com 

listing or Facebook page with a link from your ad.

• Choose whom you want to see your ad — out-of-

state users, locals or both.

• Receive a weekly report with feedback on how 

your ad is performing.

• A professional designer will build your ad at no 

additional charge.

• Display videos, photos, products, services or 

coupons in your ad.

• Build your social media fanbase or an email 

database with your ad.

Right-Rail
Banner Ad /

Interactive
 Video Ad

Masthead

Leaderboard / Premium Banner

OUR MOST POPULAR OPTIONS



Enhanced Listing
An enhanced listing on ExploreSteamboat.com includes:

• Unlimited SEOs and keywords to optimize search engine 

(Google) and ExploreSteamboat.com search results

• A bold, distinguished listing with “Best Bet” tag

• Completely built site with unlimited photos, description, product & 

service information, video, ads, coupons, events and more

• Social media networking for your business via blog, Facebook, 

and Twitter to our 1,850 fans

• ExploreSteamboat.com marketing support from the Steamboat 

Pilot & Today via print, TV, and radio, mobile

• Eligibility to participate in contests to promote your business

• Ongoing web support for site updates and changes.

• Mobile website and smartphone app included!

Cost — $149 per month

Category/Search Featured Business
Enhanced listing featured at the top of its category and search 

results (e.g., Travel and Accommodations)

Cost — $199 per month

Home Page Featured Business
Enhanced listing plus rotating ad among five slots on 

ExploreSteamboat.com’s homepage and a slot on 

SteamboatToday.com’s homepage.

Cost — $225 per month

All-Inclusive Package
The All-Inclusive Package includes the Enhanced Package with the 

Homepage and Category/Search Featured Listings.

Cost — $250 per month — A $25 savings!

STEAMBOAT TODAY MEDIA GROUP



Are you asking yourself... 
How do I tap into this important market? What are my connections, followers and fans saying about me?  Which social sites are most important to my 

business? What can I do to encourage customers to refer me to their networks? How can my blog promote my business? What content will keep my 

followers engaged? How do I find time for yet another online marketing vehicle? 

Leave it to the experts. 
If you’re feeling overwhelmed, let Steamboat Today Media Group help you use social media to promote your business! Our own social media accounts have 

strong followings, and we want to use our experience and expertise on behalf of your business. Social Media accounts for nearly 25% of internet-users’ 

time (more than any other websites) and is therefore a key factor in forming an effective marketing strategy.  Our Be Social package helps your business 

achieve this and offers a consistent presence across the two largest platforms in social media — Facebook and Twitter — as well as the popular local website 

ExploreSteamboat.com. 

The Be Social package includes:
• 1 300-word blog per month, posted on ExploreSteamboat.com and linked to on Facebook and Twitter.

• A minimum of 5 Facebook wall posts per week

• Photos, contests, surveys and welcome pages to engage fans and increase followers

• An Enhanced Listing on ExploreSteamboat.com

• A monthly report with statistics including the number of “Fans” and “Followers” your business has acquired

• Workshops to help you manage your online image

• If your business is on Twitter, a minimum of 5 tweets per week

A one-year commitment is required, and the cost is $349 per month.

à la carte Options:

Plug your business in to online word of mouth.

Video
For only $299, Steamboat Today will film and edit a basic 1- to 2-minute 

video featuring your business! We’ll post the video to Facebook, 

ExploreSteamboat.com, SteamboatToday.com and YouTube. You will be 

given full rights to the video, too, so you can use it how you wish.

‘Raw’ Video Package
For only $199 per month, Steamboat Today will shoot and produce 

one 30-second video with minimal editing and three 15-second raw 

form videos per month featuring your business! We’ll post the videos to 

Facebook, ExploreSteamboat.com and on YouTube. You will be given full 

rights to the videos, too, so you can use it how you wish.  The Raw Video 

Package requires a 6-month commitment. 

E-mail marketing
For $150 per month, Steamboat Today Media Group will help you build 

an e-mail database and will send two professionally written and designed 

email marketing blasts per month on behalf of your business. Get great 

feedback, including how many people opened the e-mail! We’ll also 

suggest ways to help you grow your list of email subscribers.

Yelp!
For $29 per month, we’ll help you manage and protect your online 

reputation on Yelp!, a popular website that allows users to review their 

experiences at your business. We’ll monitor your presence there, and help 

you respond to any poor reviews in a timely and professional manner.

Be Social.



New customers. Guaranteed.

What’s in it for my business?
HotSteamboatDeals.com is an unbeatable, money-saving local offer 

for things to do, see, eat or buy. For advertisers, it’s an unbeatable 

way to reel in new customers.

Instant action.  A Hot Deal offer is e-mailed to subscribers every 

Monday, Wednesday and Friday. These deals are heavily discounted 

to spur action – 50 to 80 percent off. Consumers can purchase the 

offer that day only and redeem it up to a year in the future, like a gift 

card.

Far-flung exposure. In addition to e-mail distribution, the Hot 

Deal is shared with our Facebook fans and Twitter followers. The Hot 

Deal website – HotSteamboatDeals.com – is promoted daily on the 

print and online front pages of the Steamboat Today. The promotional 

value of this program exceeds $2,000. There’s also good, old-

fashioned word of mouth: Hot Deal users are quick to share their 

favorite offers with friends and family, further increasing your brand 

awareness.

Long-term impact. The Hot Deal delivers eager consumers to 

your door. Once they have a taste of your products and services, 

they’ll return again and again.

Zero upfront cost. Our payment is a portion of the sales from 

each Hot Deal offer sold. We process all transactions and direct 

deposit your share of the revenue into your account (50 percent the 

day after your deal closes and 50 percent within 30 days).

The Hot Deal delivers an intensely local marketing opportunity backed 

by the power of Steamboat Today’s reach – in print, online and 

beyond. Call 970.871.4235 today to reserve your Hot Deal.

STEAMBOAT TODAY MEDIA GROUP

The marketing reach 
of Steamboat Today

For TWO days, your deal will be featured: 
• On HotSteamboatDeals.com

• In an email sent to more than 5,000 subscribers

• On SteamboatToday.com

• On ExploreSteamboat.com

• On multiple pages of Facebook.com

• On the front page of the Steamboat Today newspaper

• In a quarter-page ad inside the Steamboat Today

Enjoy $40 in food at Sweetwater Grill for only $20
CLICK HERE.



What are the standard restrictions on a Hot Deal?
Hot Deals may not be redeemed for cash, and must be used in 

one visit. They must also have an expiration date that complies with 

all state and federal rules governing gift cards.

May I add additional restrictions to my Hot Deal?
Yes. Please submit a list of restrictions to the Hot Deals staff.

How do I get paid?
Steamboat Today has partnered with Second Street Media. 

Second Street Media collects customer payment, distributes the 

Hot Deal vouchers and will either direct deposit your portion of the 

sales into your account or mail you a check.

How does the Today make money?
We keep a portion of the revenue from each Hot Deal offer sold 

and send you the rest.

How long does a deal last?
48 hours, unless you are featured on a weekend or holiday. We 

may also feature week-long deals for higher-end, more targeted 

products like golf, travel, etc.

Do I get to pick the day my offer is featured?
We will pick the day of the week that best fits the product and/or 

service you’re offering. We must ensure our subscribers receive 

an array of services and features, therefore, we reserve the right to 

manage offers in the pipeline. We use past trends to determine the 

best placement for each offer. We will inform when your offer will 

publish so that you have time to prepare.

Who writes the description about my business?  
Can I suggest talking points?
We take care of all the copy. We do this to ensure that every offer 

is engaging. If there is some specific or unusual point you would 

like to include, you are more than welcome to suggest it to us.

Can I get the mailing list from you so I can use it 
later?
Our privacy policy restricts us from sharing our email list with third 

parties.

How will I know how many people purchased my deal?
We will email you the results of your deal within 24 hours after the deal 

closes. You can also watch real time at HotSteamboatDeals.com.

Frequently Asked Questions

It works!
97 percent of businesses who participate in these programs want to do it again.

Nine out of 10 said that coupon purchasers have become regular customers.  Source: Groupon 



Why SteamboatHomefinder.com?
SteamboatHomefinder.com is Steamboat’s best comprehensive real estate 

website. There’s something for everyone — buyers, sellers and Realtors — at 

SteamboatHomefinder.com.

Steamboat Homefinder includes:

• A fully searchable database of all properties listed for sale in the Steamboat Springs MLS

• Complete information on every real estate sale in Routt County

• Updated real estate news and information from the Steamboat Pilot & Today

• SteamboatHomefinder.com will be widely marketed within our products — online, on TV, 

in the newspaper and in our magazines

.com

ASK ABOUT ADVERTISING IN OUR OTHER PRODUCTS
All ad sizes are in pixels. Gifs are the preferred file type, and 
RGB is the preferred color mode.
• Premium Banner ad — 960-by-600
• Leaderboard — 960-by-60
• Masthead — 187-by-80
• 3/4 Banner — 460-by-100
• Right Rail/Interactive Video Ad — 300-by-250
• Story Inline — 160-by-380
• Classified Sponsor/Milestones Advertiser — 728-by-90

MECHANICALS

Minimum contract is 3 months. Premium sponsor must commit to 1-year contract. Premium Sponsor receives logo placement in all print newspaper and 

magazine promotion of SteamboatHomefinder.com.

  

Options for Advertisers
• Premium Sponsor  $1,000/month

Home-page center spot, bottom banner, right-rail

• Category Sponsor  $250/month

An exclusive ad on the category page and a right-

rail banner ad

• Right Rail  $200/month

Advertisements along the right rail of every page

• Featured Property  $50/month

Slideshow on SteamboatHomefinder.com 

S T E A M B O A TS U M M E R 2 0 1 1

Complete vacation guide:

shop, eat, drink, hike, ride, 

fish, float, golf and more!

True Western
Hospitality

10Top
Things to do

Summer events calendar page 28 

INSIDe: Dining Right a guide to Steamboat reStaurantS page 37

Biking city and hiking maps page 19

3,172 VOTERS • 131 CATEGORIES • 1 GREAT TOWN

SPRING 2011

    BEST MARGARITA • BEST HAMBURGER • BEST SKI RUN • BEST PIZZA • BEST HIKE • MOST ELIGIBLE BACHELOR 

     • BEST BLOODY MARY • BEST PLUMBER • BEST WINE LIST • BEST BIKE SHOP • BEST WOMEN’S CLOTHING STO•   

   BEST BURRITO • BEST SPA • BEST PARK • BEST GIFT SHOP • BEST FRENCH FRIES • BEST PICNIC SPOT • BEST 

AtHome_cover.indd   1

2/28/11   3:49 PM

Fall 2011

Offered by Nick Metzler, Colorado Group Realty

www.PremiereSteamboatHome.com

970-846-8811

See page 12 for in-depth story

Elkins Meadow Retreat

CYCLING 
SPIRIT
Costume-clad

fans come out 

to watch event

SPORTS 9A

It was early Saturday 

morning, and Tania Cof-

fey was pressing her-

self  against a metal gate with 

hundreds of  fellow cycling 
fans, clutch-
ing a glossy 
poster with 
several 
autographs 
from pro-
fessional 
cyclists. She 
planned 
to give the 
poster to 
her son.

Coffey, 
a local resi-
dent and 
avid biker, 
said she was 
proud of 
Steamboat 

for turning out in huge num-

bers to support the USA Pro 

Cycling Challenge. And dur-

ing Saturday’s Athletes Alley 

before the Stage 5 race start, 

she was excited to be able to 

see the international athletes 

up close and personal. 

“It’s so dorky,” she said. 

“But it’s so fun to see. Dave 

Zabriskie came down here 

and he signed autographs for 

us, and he is a rock star.

“They’re really nice about 

it.” 
The Stage 5 start of  the 

Pro Cycling Challenge might 

not have had the “wow” fac-

tor of  the sprint finish and 

enormous crowds of  Stage 4 

on Friday afternoon, but Sat-

urday’s expo and send-off 

was a dream come true for 

those who follow the sport of 

cycling.
There were several hun-

dred on hand at the Meadows 

Parking Lot for the morn-

ing event, which offered a 

more behind-the-scenes look 

at how the pro cycling world 

functions. 
The riders warmed up by 

riding through the crowd 

while their support teams 

packed up tires and wheels 

before the 11:20 a.m. start. 

Men with shaved legs and 

spandex wandered the crowd, 

giddy and star-struck, talk-

ing gear ratios with profes-

sional team members. Crowds 

gathered at the door to each 

tour bus, craning their necks 

and lifting cameras overhead 

to catch a glimpse of  the ath-

letes. 
Local resident Karin 

Kagan had her picture taken 

with a few Skil-Shimano team 

members who were lounging 

in the back of  a support car. 

“The direct interaction 

with the athletes has been 

great,” she said. “It’s so great 

that they’ve taken the time.”

Kagan said she had a spe-

cial interest in checking out 

the professionals’ bikes Satur-

day. Today she’s competing in 

the Olympic-distance Steam-

boat Triathlon at Lake Cata-

mount. 
Meeting the pro cyclists 

JOEL REICHENBERGER/STAFF

Daniel Summerhill, of Team Garmin-Cervelo, signs an autograph Saturday 

before the Stage 5 start of the USA Pro Cycling Challenge in Steamboat Springs. 

Several hundred riders were on hand at Meadows Parking Lot to provide a more 

behind-the-scenes look at how the pro cycling world functions. 

JOEL REICHENBERGER/STAFF

The leading edge of the peloton of Stage 5 of the USA Pro Cycling Challenge pedals up Rabbit Ears Pass above the Yampa Valley on Saturday outside Steamboat 

Springs. The riders took off from Meadows Parking Lot in Steamboat and made their way up Rabbit Ears Pass to head over to Breckenridge.

Steamboat’s USA Pro Cycling Challenge host duties end with send-off Saturday

Scott Franz
PILOT & TODAY STAFF

STEAMBOAT SPRINGS

When Colton Koler trained 

his eyes on the pages of a book 

early last year, he often lost his 

place in the narrative.

“I didn’t have a good attention 

span,” the Soroco Middle School 

seventh-grader said Thursday at 

recess during his first day back 

at school. “I would always lose 

where I was at, and it was frus-

trating.”
One year later, Colton has 

improved from a third-grade to 

a seventh-grade reading level. All 

he needed was a narrator, and 

some speakers to bring his favor-

ite stories to life.
“When I started listening to 

books, it was easier to under-

stand the words as I read along 

with a voice,” he said.

Colton is one of several stu-

dents across Routt County and 

Northwest Colorado who have 

benefited from the arrival of new 

audiobooks and MP3 players in 

school libraries. The tech tools 

were obtained as part of a $9,000 

grant secured by the Northwest 

Colorado Board of Cooperative 

Educational Services last year. 

The grant, which funded a pro-

gram called Learning Every-

where with Alternatives to Print, 

has streamlined the availability 

of audio and e-books that can 

be downloaded from the inter-

net onto a portable media device. 

BOCES grant brings more audio, e-books to Routt County schools

SCOTT FRANZ/STAFF

Steamboat Springs High School senior Miles Maclean navigates the menu screen 

of an MP3 player his reading class will use to listen to audiobooks this semester. The tech 

tools were obtained as part of a $9,000 grant obtained last year. 

Jack Weinstein
PILOT & TODAY STAFF

STEAMBOAT SPRINGS

The medical marijuana debate 

in Steamboat Springs, which ear-

lier this summer grew to a seem-

ingly fever pitch, has been quiet 

lately.
That’s just the 

way Kevin Fish-

er wants it. 
“That’s how 

we always inten-

ded this industry 

to be,” said Fish-

er, co-owner of 

Rocky Moun-

tain Remedies, 

Steamboat’s first medical marijua-

na dispensary.
The local medical marijuana 

businesses operated under the 

radar for their first 18 months 

after they started opening in 

fall 2009, but that changed last 

spring. Fisher and medical mari-

juana opponents have said adver-

tising by Aloha’s, a medical mar-

ijuana dispensary in Milner, put 

the industry in the public spot-

light — at least locally.

“It’s the influences outside the 

city in the county who put this on 

the forefront and put this on the 

front page,” Fisher said. “That’s 

not what this is about. It’s about 

safe access to physician-recom-

mended health care. That’s what 

Steamboat wants. And that’s 

what we want to provide.”

Aloha’s owner Chris Ward 

couldn’t be reached for comment 

Friday.
Fisher has said he would orga-

nize a group to support Steam-

boat’s medical marijuana busi-

nesses, but right now he’s just 

encouraging people to register 

to vote.
Steamboat voters will consid-

er Nov. 1 whether to ban medi-

cal marijuana businesses with-

in city limits. The City Council 

unanimously approved putting 

the question to voters May 17 

after a motion to simply ban the 

Groups report 

little activity 

before election
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Storm in the 
afternoon. 
High of 82.

Page 11B

DELIVERY PROBLEM?

PAGE DESIGNED BY LAURA MAZADE

RIVER REPORT
Yampa River flow Saturday

Noon 
216 cfs

11 p.m. 
224 cfs

Average for this date 120 cfs

Highest for this date 341 cfs, 1957

Lowest for this date 40 cfs, 1931

Streamflow reported in cubic feet per second at Fifth Street.

THE LODGE, FIRST TRACKS DEFINE MID-LEVEL SKI CONDO NICHE  |  REAL ESTATE 1B

All quiet 
on pot 
debate

Taking words off paper

See Grant, page 5A

See Marijuana, page 5A

Online
To register 
to vote or to 
become an 
active voter, 
go to www.
govotecolorado
.com.

For the latest news, follow 

Steamboatpilot on Twitter and like 

Steamboat Pilot & Today on Facebook.

Stage 5 a treat for fans

FUELED UP
Crews keep 

cyclists 
rolling

OUTDOORS

More inside
■ Get a behind-the-

scenes look at racing 

crews, 4A
■ A breakdown of Stage 

5 from Steamboat to 

Breckenridge, 9A

■ Costume-clad crowds 

swarm Rabbit Ears Pass 

to watch the event, 9A

■ Climbing with the pros 

on Rabbit Ears Pass, 9A

See Cycling, page 8A

STORY BY 
NICOLE INGLIS

SUNDAY
FOCUS

Online
For videos and 
photos of Stage 
5 of the USA Pro 

Cycling Challenge 
from Steamboat 

Springs, visit 
SteamboatToday.

com

LOOK InsIde for

Mike Lawrence
PILOT & TODAY STAFF

STEAMBOAT SPRINGS

Steamboat Springs’ crystal ball must 

have been broken, or at least a bit cloudy, 

in 2004. 
As the community prepares to embark 

on an extensive, countywide public pro-

cess this spring that could lead to an 

update of  the Steamboat Springs Area 

Community Plan, many of  the projec-

tions that shaped the plan’s last update 

have changed significantly.

In other words, we’re not what we 

thought we would be.

The differences between 2004 fore-

casts and 2011 realities — in popula-

tion, employment and housing trends, 

for example — provide a backdrop for 

a fresh look at the Community Plan, a 

wide-ranging document that guides pri-

orities and policies for the city and its 

surrounding areas. 

Residents will be asked for their opin-

ions in April and May, when city and 

county planners intend to host about 30 

public meetings across Routt County to 

find out what long-term goals and priori-

ties matter most, and least, to people in 

the Yampa Valley. 

Topics including area transporta-

tion systems, environmental steward-

ship efforts, affordable housing, econom-

ic diversity, infrastructure development, 

countywide growth, historic preserva-

tion, public services and more will be on 

the table. 
By asking residents to prioritize those 

topics, planners then can present recom-

mendations to Steamboat Springs City 

Council and the Routt County Board 

of  Commissioners, possibly in summer. 

Those recommendations would detail the 

focus of  a Community Plan update — 

City, county planners 

take 1st look at  

public community 

plan update process

Last week I used this space 

to defend the importance 

of journalism educa-

tion and how it teaches aspiring 

reporters and editors to, among 
other 
things, “be 
fair, accu-
rate and 
account-
able; think 
critically; 
and display 
good news 
judgment.”

Today, 
I am using 
this same 

space to take responsibility for 

a recently published article in 

which I believe we fell short of 

those journalistic standards.

In Sunday’s Pilot & Today, a 

front-page article titled “Sheriff  

works to overhaul agency” pre-

sented a one-sided account of 

the operation of the Routt Coun-

ty Sheriff’s Office under former 

leader Gary Wall versus that of 

current Sheriff Garrett Wiggins.

There were several problems 

with the article, including:

■ Unsubstantiated allegations 

of potentially criminal activ-

ity by unnamed Sheriff’s Office 

employees, insinuated to be a 

result of Wall’s lack of oversight. 

This occurred when we report-

ed that some $400 in money and 

the contents of a bag containing 

a white powdery substance were 

missing from the Sheriff’s Office 

evidence room. We provided no 

additional information about the 

nature of that case or when it 

was filed and investigated.
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Steamboat Springs resident Pete Kraska rides his bike to work after skiing at Howelsen Hill during his 

lunch break earlier this week. Improving public trail systems and connections to commercial areas are goals of the 

Steamboat Springs Area Community Plan, which could be updated in a process that will include public meetings 

and discussions in April and May. 

Area plan wheels turning
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Follow Steamboatpilot 
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■ skI report
Midmountain base 82 inches

Summit base 118 inches

Trails open 165/165

Lifts open 
16/16

Total snow* 388.5 inches

*Total snow at Steamboat Ski Area since Oct. 23 as 

measured at midmountain. For up-to-date road conditions, 

including Rabbit Ears Pass, call 511 or visit www.cotrip.org.

INSIDE: John Popper and the Duskray Troubadours plays Saturday • page 15

Scan this code with 

your smartphone or 

visit SteamboatToday.

com/Events for a 
complete listing.

■ events
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and rain. 
High of 38.
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Sheriff 
story 

missed  
the mark

Brent Boyer 
FROM THE EDITOR

See Boyer, page 11

See plan, page 12
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OAK CREEK

The rate at which Soroco 

High School students are pro-

gressing academically year after 

year is among the top 8 percent 

of Colorado K-12 schools.

Colorado Department of 

Education Commissioner 

Rob  ert K. Hammond wrote 

in a letter to Principal Den-

nis Alt last month that Soroco 

was selected to receive a Gov-

ernor’s Distinguished Improve-

ment Award for the 2009-10 

school year. The award recog-

nizes schools with the high-

est rates of student longitudi-

nal growth on Colorado State 

Assessment Program tests.

“I think it shows how hard 

the students and teachers have 

been working and how excel-

lent our teaching staff  is to 

have growth rates that high,” 

Alt said. “Our growth (rates) 

have been phenomenal the last 

two years of  CSAP scores.”

Department of  Education 

spokeswoman Megan McDer-

mott said in an email that the 

award was just revealed pub-

licly. She said the award, which 

recognizes growth for a three-

year period, was established by 

statute in 2000.

School recognized for student progress on CSAP tests throughout 3 years

Mike Lawrence
PILOT & TODAY STAFF
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The closing of a mill in Min-

nesota created prohibitive costs 

that are causing Routt Coun-

ty Woolens, after 14 years, to 

sell its remaining blankets and 

other products created with 

local fibers. 
“It’s been a really good run,” 

owner Nancy Mucklow said 

about the business, which annu-

ally shipped local wool from 

numerous producers to Farib-

ault, Minn., where it was pro-

cessed into blankets and other 

products. 
Faribault Woolen Mills 

closed in 2009 after about 144 

years of operation, according 

to the Faribault Daily News. 

Mucklow said she was unable 

to find another American mill 

that could provide all the man-

ufacturing steps — such as 

scouring, cleaning, treating and 

weaving — necessary to cre-

ate products including Routt 

County Woolens’ signature 

blankets. 
“It’s been real hard to get our 

inventory,” she said last week. 

“We decided to put (the busi-

ness) on the back burner for a 

while.”
She said shipping the wool 

to locations overseas, such as 

China, would run counter to 

the company’s emphasis on 

locally produced, American-

made goods. 

Routt County 

Woolens closing

S T E A M B O A T

R O U T T  C O U N T Y ’ S  D A I L Y  N E W S P A P E R
TODAY

This ain’t no rodeo
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Bryce Zetzman, 9, of Steamboat Springs, walks through the frigid water of the Catamount Ranch & Club swimming pool during Saturday’s 2011 Penguin 

Plunge. Bryce was jumping with family and friends from the Silver Spur neighborhood. More than $75,000 was raised at the event, which benefits  Yampa Valley 

Medical Center’s cancer care services. 

Soroco lauded for growth
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■ SKI REPORT
Midmountain base 85 inches

Summit base 120 inches

Trails open 165/165

Lifts open 
16/16

Total snow* 384.5 inches

*Total snow at Steamboat Ski Area since Oct. 23 as 

measured at midmountain. For up-to-date road conditions, 

including Rabbit Ears Pass, call 511 or visit www.cotrip.org.
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Partly 
sunny. 
High of 56.
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■ WEATHER

■ GAS PRICES
Cost of a gallon of fuel Sunday

Location Unleaded Diesel

Fuel Stop $3.50 $3.98

West Kum & Go $3.35 $3.84

7-Eleven $3.35 N/A

Petro West $3.40 $3.99

Phillips 66 $3.45 $3.85

Bob’s Conoco $3.49 $3.85

Space Station $3.47 $3.79

Western Convenience $3.32 $3.69

Anglers Kum & Go $3.35 $3.84

Ski Haus $3.45 $3.90

Loaf ‘N Jug $3.35 N/A

Shell $3.44 $3.99

Shop & Hop $3.44 N/A

State Average $3.37 $3.85

Local wool 
company 
sells final 
products

See Woolens, page 14

See Soroco, page 14
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• 71 percent of Steamboat Today readers use our website 
every week or more.

• 45 percent of Steamboat Today readers said they visited 
our website yesterday.

• Our websites have just as many daily users (10,500) as we 
have daily newspapers.
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